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The H&M group gives a brief financial update on the ongoing Covid-19 situation

In view of the current situation the H&M group considers it appropriate to provide a brief financial update. The
safety of employees and customers is the H&M group’s highest priority. Based on decisions by authorities and
local market conditions, around 80 percent of the group’s stores have been closed since mid-March. From the
end of April onwards the H&M group started gradually reopening stores in a number of markets. Reopenings
in each market are in line with local restrictions and rules on social distancing. In those markets that have
begun to open up, trade in the stores has initially been muted. At present 3,050 stores, representing 60
percent of the group’s 5,061 stores, are still temporarily closed.

The H&M group’s total sales during the period 1 March - 6 May this year decreased by 57 percent in local
currencies compared with the same period in 2019. Online sales, which are open in 46 of the company’s 51
online markets, increased by 32 percent in the same period.

Sales development in some of H&M group markets during March 1-May 6, in percent

Germany -46 China -32 Japan -58
USA -71 Italy -80 Norway -36
UK -60 Spain -76 Denmark -51
France -1 Russia -47 Finland -49
Sweden -31 Poland  -59 South Korea -1

To offset the negative sales development a range of rapid and forceful measures are being implemented in
the areas of purchasing, investments, rents, staffing and financing. As at 30 April the stock-in-trade amounted
to just above BSEK 41 (40). Costs for markdowns are expected to decrease in absolute figures in the second
quarter compared with the second quarter of 2019, but since sales will be significantly lower the markdowns
are expected to have a negative effect on the gross margin of 2 - 4 percentage points. The assessment based
on current information is still that operating expenses excluding depreciation and amortisation will be reduced
by approximately 20-25 percent in the second quarter compared with the corresponding quarter 2019.

As communicated previously, the second quarter will be loss-making since the measures implemented will not
compensate for the substantial drop in sales.

The H&M group’s liquidity is good. As at 30 April cash and cash equivalents plus unutilised credit facilities
totalled BSEK 23,8. The group’s work is focused on ensuring financial flexibility and freedom of action on the
best possible terms in a challenging market where business opportunities are also arising. The group is
therefore working to secure additional credit facilities in parallel.

Contact persons:
Nils Vinge, Head of IR +46 70 796 52 50 nils.vinge@hm.com
Kristina Stenvinkel, Head of Communications +46 70796 54 40 stenvinkel@hm.com

H&M Group press service, Phone: +46 8 796 53 00, Email: groupmediarelations@hm.com

The information in this press release is that which H & M Hennes & Mauritz AB (publ) is required to disclose under the EU Market
Abuse Regulation (596/2014 /EU). The information was submitted for publication by the abovementioned person at 10:30 CEST
on 7 May 2020. This press release, along with additional information about the H&M group, is available at hmgroup.com.

H & M Hennes & Mauritz AB (publ) was founded in Sweden in 1947 and is quoted on Nasdag Stockholm. H&M'’s business idea is to offer
fashion and quality at the best price in a sustainable way. In addition to H&M, the group includes the brands COS, Monki, Weekday, & Other
Stories, H&M HOME and ARKET as well as Afound. The H&M group has 51 online markets and more than 5,000 stores in 74 markets
including franchise markets. In 2019, net sales were SEK 233 billion. The number of employees amounts to approximately 179,000. For
further information, visit hmgroup.com.
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