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2070 IN FIGURES

» Net sales SEK 108.5 billion (+7%)
— local currencies +15%
— comparable units +5%
» (Gross margin 62.9 percent
» Operating margin 22.7 percent
» Profit after tax SEK 18.7 billion (+14%)
» Earnings per share SEK 11.29
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S TRENGTHENED
CUSTOMER OFFERING

» Focus on the customers
» Fashion and quality at the best price
» An even better offering

» Increased investments in the brand
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—XPANSION 2010

» Three new markets
— South Korea, Israel and Turkey
» EXpansion target reached
— 10-15% more stores
— Increase sales in comparable units
» Quality, sustainability, high profitability
» 2713 new stores net
— 2,200 stores in 38 countries

» H&M Shop Online to the UK
#M
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FIRST
QUARTER 2011

» Net sales SEK 24.5 billion (-1%)
— local currencies +9%
— comparable units +1%
» Gross profit SEK 14.2 billion
— gross margin 57.8 percent
» Operating margin 13.9 percent
» Profit after tax SEK 2.6 billion (-30%)
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PROFIT
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W. , ®— SUSTAINABILITY
AT HRM

» (Conscious Collection

. » H&M Conscious Actions

~ Sustainability Report

— sustainabllity report for 2010
at hm.com

»  Sustainability important part of
customer offering

SUSTAINABILITY
‘REPORT 2010

*CONSCIOUS IS THE NAME FOR ALL
OUR WORK IN PROGRESS FOR AMORE
SUSTAINABLE FASHION FUTURE.
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» H&M Incentive Program
» Covers all employees in all countries
» Ams to:
— show appreciation
— encourage long-term involvement
— promote future recrutment
— strengthen H&M as an attractive
employer
» Long-term

AM



~XPANSION 2011

» Approx. 250 new stores net
planned for 20711
— expansion planned in all H&M markets

— China, the UK and the USA expected
to be largest expansion markets

— new markets: Romania, Croatia,
Singapore and, via franchise, Morocco
and Jordan

» First COS store in Sweden
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14 -
. Home In Stores Now

H

‘ Ladies

'Jj Accessories

H&M ONLINE

» New version of H&M Shop Online

» Shop Online to the USA around
year-end 2011/2012

» Social media
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