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H&M GROUP PRAISED BY GREENPEACE FOR LEADING THE WAY ON
RESPONSIBLE WATER AND CHEMICALS MANAGEMENT

The report “Destination Zero: seven years of Detoxing the clothing industry” gives a
comprehensive understanding of water and chemicals management by the fashion industry,
praising the work done by committed brands such as H&M group, but also challenges and next
steps ahead.

At H&M group we have been working on a responsible water and chemicals management in our
supply chain for many years, having one of the strictest standards in the industry. With our
commitment to eliminate the use of hazardous chemicals, we took this to yet another level and
increased our ambition to lead the way towards a toxic-free fashion industry as a whole together with
other brands and partners.

"Among the big fashion brands/companies, H&M, Inditex, Benetton and Fast Retailing are leading the
pack,” Greenpeace report Destination Zero: seven years of Detoxing the clothing industry.

The latest report from Greenpeace praises the progress and achievements of committed companies,
like H&M group, on key areas such as water, chemicals and circularity. It also raises the challenges
the industry as a whole faces, which we remain committed to tackle, together with our partners, other
brands and increasingly also with the support of policy-makers. Our global partnership with WWF or
our work with other brands within the Swedish Textile Water Initiative (STWI), which aims to improve
industry standards on water and chemical management and energy use, are some examples of that.

“Solving environmental challenges is not something a single company or organisation can do on their
own. Collaboration is fundamental when it comes to industry-wide challenges such as water and
chemicals management, and it is also necessary to set up next steps at industry level as it is stated in
the report from Greenpeace,” says Ylva Weissbach, Sustainability Business Expert on chemicals at
H&M group.

H&M GROUP’S GOALS ON WATER AND CHEMICALS MANAGEMENT AND CIRCULARITY

- Our vision to lead the change towards a toxic free fashion future includes our commitment to
eliminate the use of hazardous chemicals and hence achieve zero discharge of such substances
from the production of our products by 2020 and to achieve full traceability of input chemicals by
2030.

- Our partnership with WWF aims to lead the fashion industry on key environmental impacts

towards solutions that fit within the boundaries of our planet, both at H&M group’s value chain and
beyond, having a special focus on water and climate.
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- The way we address our water and chemicals management is crucial to achieve H&M group’s
ambition to become circular, which includes among others, our aim to only use recycled or other
sustainably sourced materials by 2030 and to become climate positive by 2040.

For more information on our extensive work on these areas, please visit hm.com/sustainability.
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H & M Hennes & Mauritz AB (publ) was founded in Sweden in 1947 and is quoted on Nasdaq Stockholm. H&M'’s business idea
is to offer fashion and quality at the best price in a sustainable way. In addition to H&M, the group includes the brands COS,
Monki, Weekday, Cheap Monday, & Other Stories, H&M Home and ARKET as well as Afound. The H&M group has 47 online
markets and more than 4,800 stores in 69 markets including franchise markets. In 2017, sales including VAT were SEK 232
billion. The number of employees amounts to more than 171,000. For further information, visit.about.hm.com.
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