Press and telephone conference




The quarter in brief

— During ()2 sales increased wilisf &/

— Excluding store closures,
sales increased by 3 %

— Operating profit amounted t8)94 i i

*Inlocal currencies




Net sales

— +1% growth in local currencies
— +3% growth excluding store closures
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Gross profit and gross margin

— More expensive US Dollar and higher freight costs in HY1
— Sequentially improved gross margin development: from -240 bps in QI to -90 bps in Q2
— External factors turning positive for HY2
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Selling and administrative expenses

— +2% increase in local currencies despite inflationary pressures
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Operating profit

— Sequentially improved operating profit margin development supported by the gross margin recovery
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Stock-in-trade

— Significantly lower growth rate
— Lower volume and good composition
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Gross margin and Stock-in-trade /sales

— Positive long-term development of gross margin and inventory
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Our plan continues to show results in key areas
of the business. Especially in areas where we have
come the furthest.
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Hottest Brands
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“ H&M outperforms Zara and Shein
on Green Report Card for Fashion”

Bloomberg

“The surprise: H&M outranks
Patagonia in new sustainability
ranking ”

Impactloop.se

“ H&M is the only major clothing
brand providing debt-free finance
to help suppliers decarbonise,
says report
Sustainable views

Renewable Energy Targets Alignment with 1.5°C

STAND.EARTH
2025 FOSSIL FREE FASHION SCORECARD

h

o m_r%a #M
n &g asics
INDITEX

@ lululemon
nnm}( KERING
:ff - : o
PRADA
MANGO

Q S

patagonia
Mauntal

(R[S (s FILEEN ountain PRIMARK]
um

st e RALPH LAUREN « ARMANI
Walmart |2 LVMH . B C@NR BOSS *
bCIﬂhED e AM ".':f-" ‘AN EAGLE

IR TFITTERS
SHEIN "gEoebe 56 vemume (® TARGET &'H fl\ |] WLAP‘“ HEI
>

Emissions Targets Alignment with 1.5°C

Scope 1- 3 Emissions Targets Alignment



Outlook

— Monitoring the continug
economic and geopolitic

— We follow our plan with
strengthening our custor

— We build a strong found:
term profitable and sust:
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